Straight to the center of the on-line collegiate universe. 


FOX TV to Pay College Radio Stations 


for Promotion of Upcoming TV Special 
contact; Glenn Gutmacher, Collegiate Advantage, 800-783-4237 x314 


FOX TELEVISION is looking for college radio stations to help with a promotion for an upcoming TV 
special, and they'll pay you to boot! If you're at a college radio station located in or near one of 
America's top 50 cities, then read on. (Even if you're not, there are two other great programs in this 
kit - UNVAILED, a national unsigned band contest, and LOCI, a free collegiate online Web service — 
being offered to college radio and TV stations through Collegiate Advantage, so check those out, too!) 


DESIGNER IMPOSTERS Presents Fox's Wild Adventures at the North Pole 


CONCEPT: In FOX's typical "Wild Adventures" style, Wild Adventures at the North Pole will be a special week of 
holiday-themed programming that will air on your local FOX station the week prior to Christmas (12/14-12/20). The 
week, to be filmed on location, willbe a "Search for Santa" where FOX hosts will guide viewers through a week of wild winter 


fun each night between the shows. 


RADIO PROMOTION & INCENTIVE CONTEST: This exclusive-to-college-radio promotion is to inform your students 
and other listeners about this special holiday week of FOX programming, paying your station rate for 24 promo spots! Two 
station personnel from each of the ten (10) college stations with the best affidavit and aircheck package will win a special 
FOX prize pack, This gift will arrive just in time for Christmas! So be creative in your live giveaways. Winners will be chosen 
from the following criteria: 1) Most use of pre-recorded :30 promo; 2) Best use of copy points in live giveaways; and 3) Best 


and most timely recap and aircheck, 


1995 TIMELINE: Stations call to participate by 11/21; Radio packages arrive at stations by 11/24; Radio promotion airs 
11/27-12/9, Fox's Wild Adventures airs on local FOX station 12/14-12/20; Recaps due to Collegiate Advantage 12/13 


(includes an affidavit we'll provide where you list the days/times the spots aired and your sample aircheck on a cassette). 


PROMO SPOT TOAIR: Here's the script for the pre-recorded spot (which Fox will supply on cassette). "This station's 
programming is sponsored in part by Fox's Wild Adventures at the North Pole, brought to you in part by Designer Imposters. 
It's a week long programming event that features holiday-themed episodes of Fox TV shows. Viewers will also see Fox stars 
on asearch for Santa that takes them on hot air balloons, dog sleds, snowmobiles and snowboards! Designer Imposters 
Perfumes are available at all local Wal-Mart stores this holiday season. Fox's Wild Adventures at the North Pole airs locally 
on Fox from December 14 through the 20th!" If you absolutely cannot air this spot, do your own using the following points: 


1) Fox's Wild Adventures at the North Pole airs from Dec. 14-20 locally on Fox __ (local channel #). 
2) Fox's Wild Adventures at the North Pole is brought to you in part by Designer Imposters Perfume. 
3) Designer Imposters is available at all local Wal-Mart stores this holiday season. 


in any event, air it at least 12 times a week for the 2-week period. Spot must run aminimum of 24 times in total to be paid! 
GIVEAWAY EXECUTION: You need to give out 30 samples of Designer Imposters Perfume (supplied by FOX) 
throughout the two-week period. Live giveaways must mention the following COPY POINTS: 


1) Designer Imposters is available at alllocal Wal-Mart stores. 
2) Fox's Wild Adventures at the North Pole is presented by Designer Imposters Perfume. 
3) Fox's Wild Adventures at the North Pole airs from Dec. 14-20 on (your local Fox ID/channel #). 


For your station to be considered to participate, you MUST . 
call Glenn ASAP at 1-800-783-4237 (toll-free) extension 314 
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November, 1995 1? O C f 


Dear College Radio or TV Station, 


While the rest of the world still tries to figure out what the Internet is, you've probably been surfing it for 
a while now. You've been using it to search for jobs, prepare for college life, listen to a new band or plan 
your spring break. Well, we've been out there too, facing the same stuff you do and searching for the 
same answers. After endless surfing, we thought it was time we take matters into our own hands and 
develop a site to deliver some of those answers. We've combined our curiosity and creativity to develop 


Loci, a free site dedicated to college students, a place where you can do all of the above and more. 


In Loci, we've got the lowdown on travel, entertainment, careers, news and special online events with 
celebrities, musicians, athletes, authors and other folks you may want to meet. Looking for some 
interviewing hints? Just check out Loci's "Get A Life" section. Need to find out how to get a passport? 
Our Travel section has the answers. Feel like winning some cash? Play some of our games that deliver 
$thousands$ in prizes. Care to ask alternative mega-band Letters to Cleo a few questions? Theyre just 


one of the celebrities who appear online four nights a week in our Events auditorium! 


Loci wouldn't be Loci without you. This is your site. You can contribute to the site and help shape its 
development. You can exhibit your artwork, photography or creative writing. You can also express 
yourself by giving your opinion on current happenings, reviewing movies and music, as well as by 
chatting in our rooms. (Imagine creating your own face to represent you online while you're chatting with 
others!) We want to read your travel stories. We want to hear what happened to you when you went 


for that big interview. We want to hear about you. 


So check us out (http: / /www.loci.com), and then share your thoughts with us. You can do this through 
the "Send Stuff" button on our homepage, or by calling or e-mailing me directly at the address below. 
Enclosed is a kit about Loci and a sheet about the games you can play, offering over $18,000 in cash 
and prizes this semester alone! We'd be happy to add your station's news department to our mailing 
list for upcoming events on Loci. If I can provide any more information to help you spread the word 


about Loci to your audience, please feel free to call or e-mail me. 


Sincerely, 


A 
Maggie Battista 
Managing Editor, Loci 
chiefeditor@loci.com 
(617) 353-8481 


http://www.loci.com 
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Solve travel questions 
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Win a $5,000 scholarship! 


ravel 
Essay Contest over $18,000 


“How does travel help to break through in prizes! 
cultural barriers?” Compose an essay of : 
500 words or less, and send it on in. 


Over $4,500 in prizes! 


Race Across 
America 


An online trivia game and narrative story - 
that tracks your progress as you race _ 
against Loki to California. = “> 
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Check out the back for official rules. 


Digitized by the Internet Archive 
in 2024 with funding from 
Amateur Radio Digital Communications, Grant 151 


https://archive.org/details/locistraighttoceOOunse 


College radio & bands get involved NOW! Contact: Glenn Gutmacher, 800-783-4237 x314 


UNVAILED 


national unsigned band search contest through college radio stations, Sam 
Goody record stores, REQUEST magazine, MCI 1-800-COLLECT and Magnavox 


November, 1995 
Dear radio station Program Director, Promotion Director or Station Manager: 


You can still get involved in the UNVAILED national unsigned band search contest. This major event 
includes regional concert playoffs with the tour culminating in a blowout TV special finals in Vail, 
Colorado, during the national snowboarding championships. We think you'll find this to be an 
incredible opportunity to help the local bands you support to get more exposure, as well as direct benefits 


to your station! This updates information you may have seen at your station earlier. 


In order to send you the full pak with all the good stuff for participating stations, we need you to call 
Glenn (toll-free) at 1-800-783-4237 x314 with your OK to say you'll do it! There's absolutely no cost 


to stations and bands to get involved. 


WHAT THE HECK IS THIS? 
Sam Goody/Musicland stores has started an independent record label and is searching for unsigned 
bands from your area to compete in a national contest, and get tracks on a compilation CD to be 
distributed in all 800+ Sam Goody record stores. Your bands hopefully goes on to regional concerts and 
then the finals at Vail, Colorado during the national snowboarding championships, to be videotaped and 
aired as a syndicated TV broadcast! Even if your bands don't make it all the way, they and you still 
benefit in BIG ways: 

WHAT YOU GET 

¢ a$100.00 Sam Goody/Musicland gift certificate, to be used for the station CD library, to each of the 


first 50 stations to successfully complete the promotion. 


¢ a$1,000.00 gift certificate for the station displaying the best promotional effort. 
¢ Your station included in all marketing and public relations efforts. 


¢ Additional recognition for your station in Request Magazine and on the nationally-distributed show 


REQUEST audio files, now aired on over 200 college radio stations. 
In addition, as the contest progresses, if one of your bands is: 


(continued on reverse - please turn over) 


* aregional nominee, your station will receive a seat on the regional event judging panel, and 


recognition in all promotional support materials. 


* one of the 8 semi-finalist nominees, your station will receive 200 UNVAILED compilation CDs 
(including two tracks by your band!), plus other giveaways that may be used for promotional 


purposes. 


¢ one of the 4 finalist nominees, your station will receive a trip for 2 to Colorado's UNVAILED for on- 
air giveaway; a trip to the event for one member of your staff; one seat on the final judging panel, and 


acknowledgment for your station during the syndicated TV broadcast and in all PR. 


WHAT WE NEED FROM YOU 
¢ Air our 60-second promo as often as possible (minimum of 2x per day for 2 weeks from late 


November to mid-December) — don't worry, it's not a commercial; it just promotes the contest; 


¢ Distribute UNVAILED promotional posters wherever local bands hang out in your area (we'll supply 
them with space for you to customize it with your station name/frequency so you can take credit for 


the contest! ): 
¢ Collect demo tapes (including original material) from local bands for the contest; 
¢ Select the three best tapes, and submit those to Sam Goody via Request magazine; 


¢ Send us an airplay schedule (affidavit form provided) denoting the dates/times your station played the 


:60 promo; 


As the contest progresses, if one of your bands 1s selected as: 
- aregional nominee, your station will be required to air a special :60 promo announcing nominees 


and where the live regional playoffs concert in your area will be. 


- one of the 8 semi-finalist nominees, your station will get to give away CDs and other related 


merchandise. 


- one of the 4 finalist nominees, you will give away trips to UNVAILED, attend the event, and fill 
a seat on the judging panel! 


Again, if you're interested, you must call Glenn at Collegiate Advantage ASAP to confirm. (We 
can only have 200 college stations nationwide participate!) It's a free call: 1-800-783-4237 x314. 


Thanks again for your help in exposing America's best unsigned local bands! 


Sincerely, 


Glenn Gutmacher 
Collegiate Advantage for UNVAILED 
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http://www.loci.com 
Directions to the hottest spot on the Web. 


1. loci (n), From the Latin, center of great activity or intense concentration, Focal point. 
2. Loki (n), in mythology, the Norse god of mischief. 
3. Loci (n), ...0h, Forget it....All you need to know about Loci you'll learn in college... 


To anyone interested in reaching the hearts and minds of contemporary college students, Loci repre- 
sents Square One. Outwardly, Loci is a friendly, fast-paced on-line service available free to college students. 
Philosophically, such a narrow definition barely scratches the surface. A globe-girdling “virtual campus” that 
will grow and change every time it’s used, Loci is poised to become the most desirable collegiate address on 
the World Wide Web. 

Written, developed and designed entirely by students, Loci is On-line with Attitude - 

a wise, profound, chewy, sometimes humorous center 


of campus thought, action, endeavor and commerce. 


Here students can swap road-trip stories and thoroughly 
assess career choices. An undergrad can wo 


send her poems out over the Web - spoken > “eee 


in her own voice. A chat-room visitor can ay 
p) 


GET A LIFE 


create his or her own visual presence. ote 
And anyone can Flame or be Flamed. 
Unlike traditional Forms of 

electronic media, Loci is communal in 
nature. Students will help create the 
site even as they use it. Loci is self- 
directed, morphing and changing. 

It is never the same thing twice. 


Welcome aboard. And hang on. 
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Why Loci‘ A MASS MARKET REACHING CRITICAL MASS. THE COLLEGE MARKET 1S MOVING ON-LINE AT 


ROUGHLY WARP FACTOR 9. LATEST REPORTS FROM THE CYBERBEACH HAVE INTERNET SURFERS PEGGED AT 20 MILLION, 


AND GROWING AT 8 - 10% PER MONTH. OF THESE, 45% ARE AGES 18-26. PROMO MAGAZINE 
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Loci’s logic: content that’s 


more than screen-deep. From its 
white-hot home page to the most thorough- 


going career compendium located anywhere on the Web, 


Loci puts a premium on Fresh, relevant content, and lots of it. 


Students will be able to meander through a poster gallery containing 


more than 1000 fine-art prints. They'll know what students are thinking at the 
University of Tokyo. Or be able to pull a recommendation about what to see in Amsterdam 
- From a student living there. In these and hundreds of other ways, Loci is as far removed 
From a typical college Web site as Nine Inch Nails is from Montavani because, unlike any other 


on-line service, Loci wrests Full advantage from the medium. 


The difference: Loci s parentage. 
The world according to Generation Why. 


Charged with making Loci the center of campus attention is a student-run develop- 
ment team from Boston University’s highly regarded College of Communication. These 
students are totally responsible For the look, sound 
and feel of Loci, from its design and management 
to its care and feeding. They understand its 
potential. They know who they're talking to 
and how to reach them. And, with features 


such as the Campus Survival Guide and a 


visually-oriented Chat Area, they're building 


historically high levels of on-campus 


oe , 
‘ 
fa 


acceptance. Like no other on-line service, 
Loci represents compelling peer-to-peer 
communication. 

(Friends don’t let Friends drive bored.) 


EMC (Even More Content) 


Courtesy of content-mavens Barnes & Noble 


Barnes & Noble brings significant resources to the Loci site. Already a major on-campus 


; janeay /94! P3139 


presence with more than 300 college bookstores across the country, the world’s largest book- 
seller will leverage long-standing relationships in publishing and entertainment to Loci’s advan- 
tage. Loosely translated, this means that best-selling authors, celebrities and sports Figures will 
continuously be appearing on-line, on-Loci. Numerous publishers will be working, “on-site,” to. 
create content that’s exclusively Loci. 
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Site-seeing with Loci. LOCI’S CONTENT AREAS COME IN EIGHT HEALTHY FLAVORS 


(NOT INCLUDING HELP, WHICH WE’RE GUESSING IS SELF-EXPLANATORY.) THEY ARE: 


ENTERTAINMENT 


From pop culture to cult status. 


Movies, music, TV, books. Poetry, art, gossip, sports. 


The trappings of pop culture are well-represented in Loci’s 


entertainment section. More significant, however, 
is its Focus on student-generated entertain- 
ment. Here students can read reviews, 
write reviews, and also be the subjects of 
D\\ them. Areas like The Muse allow a student 
. to submit poetry, short stories and plays 
- in his or her own voice and with photo 
attached - to be critiqued by other 
students. And an on-line art gallery show- 
cases visual submissions, From photos to 
computer art to sculpture. Students with 
something to say (or show) - From alternative 
musicians to avant-garde painters - will have 


a forum in Entertainment. 


TRAVEL 


You're about to spend a semester 
abroad. Who do you trust to know 
more about the local pub scene, some 
yahoo From a travel agency or a UVA 


senior who made the trip last semester? 


Exactly. 


Across the Quad or across the continent, 
the Loci Travel Bureau is the place for students 
on the move. Whether it’s a weekend at a friend's campus 


or a distant summer internship, this is where they'll get the straight story, From inexpensive 


sma /224) 


housing options to after-hours hot spots to gotta-eat-there “greasy spoons. 


GAMES 


“Tomorrow's exam 
....what exam” 


Within the*tonfines of ahighly competitive, 
pressure-packed school year;there’s always‘toom 
For doing nothing,.particularly during Finals. (la 

defense-of student sanity, demos of the latest 
computer games join an impressive list of Loéi 
downloadables.) typical among the-gamés you can 
expect ffom-Loci is arsemester-long travel*contest 
directing students totouF the world through the Web. A 
continuously operating scoreboard keeps playersabreast of 
their status relative to-peers.from around the countrys and winners 


are-richly rewarded by a Loci sponsor-or two.AMore about therr later.) 
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i? 
Why Loci ‘ ALREADY WIRED. A RECENT READER SURVEY, CONDUCTED BY A LEADING CAMPUS 


MAGAZINE, REVEALED THAT 49% OF RESPONDENTS ALREADY USE AN ON-LINE SERVICE OR THE INTERNET. 


Get a Life/Travel 
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EVENTS: 


The Great Campus Escape Hatch. 


This is where the Fun starts. 


With the publishing and entertainment connections of 


Barnes & Noble, Loci’s Events area will attract more top talent 
than any other site on the Web. Luminaries from every 
conceivable field of endeavor, including rock stars 


and athletes, will be regular attractions @ Loci, 


and students will be able to question them 


Sen directly as part of Arena Events. They'll also 


¢ have abundant opportunities to take part in 
i : HUGE nationwide promotions - for college 


students only - with prizes and giveaways 


Ny 

| sd | to match. (Like, For example, spending a 
ee as solid week, stressless and syllabus-free, on 

: i some exotic, pearlescent beach.) At the same 


time Loci’s Big Events, each two weeks long, 


will bring to campus the excitement of major 


collegiate sports events or music Festivals. 
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Among Loci's most dramatic 
ripple effects will be its constant 
redefining of the campus press. 
Since the Internet recognizes no 
natural or political boundaries, 
neither will Loci’s multimedia- 
driven campus “newspaper.” 
Although edited by students 
and Faculty at Boston University 
(Loci Central), the newspaper's 
staff will actually encompass a nationwide 
network of stringers and correspondents. 


Hyperlinks to dozens of campus newspapers will offer 


“LANV1d JHL NO WNIGAW SNOILVOINAWWOOD SNIMOYS-LSALS 
ALIMVITIAVS LVHL YS0NOM TIVWS “S9ON31YAdXd YALNdWOD 40 
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immediate access to all significant issues. And students anywhere in the world will be 


encouraged to submit stories, graphics and/or soundclips. 


DONT GO HERE: 


“And now a word trom our 
_well.you know...” 


Loci's- “Don't Go Here” atea 1s wheresthe 
sponsors hang out. (A niftybit-of- reverse 
psychology, eh?) Numerous major marketers 
have committed’to bringing Loci's student 

universe-Valuable informationin.additionto 

advertising messages. Again, unlike other 

on-line services,we ve.suggested to_our 

sponsors that theif messages be subtle; 
earéfully crafted, and make sense within the 
larger Framewotk-of Loci. 


OK,-we insisted. 
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“The great thing about Loci is....” 
(From the people who brought it to life.) 


“It’s unique and valuable because it’s developed by students, For students. Few other mega-Web sites have 
been created in this way. Students will respect and appreciate this site more than others. Other sites have 
adults talking down to you, but this site treats students as equals.” 


Maggie, Entertainment Area Coordinator 


“Information pertaining to my life, organized in a way that | can understand. It’s comfortable.” 
Josh, On-line Artist 


“Loci is an invaluable site because all information is catered to college students so they don't have to wade 
through unrelated stuff to get what they need. It’s comprehensive yet easy to navigate. It’s alive, changing 
and mutating, but there will always be consistent elements to let you maintain a relationship with Loci.” 
Tiffany, Project Manager 


“All the access that commercial services are offering, but geared to college students. It’s free and easy.” 


Zack, Conceptual On-line Designer 


“The great thing about Loci is that the information in the site will 
constantly change - there will always be something new.” 


Dan, Games Designer 


“One of the things that Loci does, is it lends a Feeling of community 
to college students. You can log on and Find yourself among your 
contemporaries, people who wonder about the same things you do. 
It's nice to be reminded that we're all in the same boat.” 


Hannah, On-line Illustrator 


Loci stat member majors 


Josh: Psychology. 

Dan: Mass Communication/Advertising (Grad) 

Tiffany: — Mass Communication/Marketing, Advertising, and Interactive media (Grad) 

Kristin: | Mass Communication/Public Relations and New Communication Technologies (Grad) 


Maggie: Journalism and Interactive Media 


Zack: Mass Communication/Multimedia marketing 
Jason: Broadcast Journalism/Finance 
Timm: New Communication Technology (Grad) 


Hannah: BS Education 


Christina: Journalism 
Victor: Graphic Design (Grad) 


The Hunt For Loki LURKING THROUGHOUT THE SITE 1S ITS (SORT-OF) NAMESAKE, LOKI. THE NORSE GOD OF 


MISCHIEF. DON'T BOTHER TRYING TO FIND HIM. REST ASSURED THAT, FROM TIME TO TIME, HE’LL FIND YOU. 


